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Prozone Intu on a strong footing

Å Grand opening for Coimbatore mall with glitz and glamour, one of the largest mall in Coimbatore of 

international standards with globally renowned brands

Å Aurangabad and Coimbatore mall leased out space currently at 80% and 85% respectively, annuity 

income to increase significantly in FY2018

Å Good traction seen in leasing activity in Aurangabad, anchor brands like Big Bazaar and Max have 

signed up, Working towards further improvement in occupancy level

Å Coimbatore mall is received well by strong national and international brands, eight anchor brands 

occupying significant mall space

Å Company has moved to IND-AS from Q1 FY18 as per to the requirement of SEBI circular last year

Å KPMG has been assigned as new auditor, reflecting our commitment towards enhancing governance 

and following best practices

Å Fully paid land bank of 17.8 mn sq ft, of which only 1.2 mn sq ft has been developed till date, significant 

untapped value from undeveloped land parcel
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Regulatory tailwind underpinning sector re -rating

V Real Estate (Regulation and Development) Act, 2016 (RERA) became effective from 1st May 2016

V State notification for RERA gathering steam, 25 states have notified till August end, much higher 

than 13 states and union territories in May

V Extremely positive in the long run as reputed developers would reap the benefits and return of 

customer faith will lead to higher demand

V Real estate in India got renewed push, with unsold inventory slowly coming down

V Interest rates in India came down in last one year, scope for further reduction in interest rates while 

global economy may witness increase in interest rates

V Tier 2/3 cities offer significant growth opportunities as India goes for faster urbanization, overall middle 

class population in the country is expected to go up from 300mn to 500mn

V GST became effective from 1 July 2017, expected to be long term positive for overall economy
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Q1 FY18 ðKEY HIGHLIGHTS
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1. Sale of services include CAM revenue and other income of Rs 34.7mn in Q1 FY17 and Rs. 33.5 mn in Q1 FY18
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QUARTERLY BUSINESS UPDATE

Å Q1FY18 revenues were flat with increase in sale of services was offset by sale of premises-

Å Revenue from sale of services remains strong with over 40 brands crossed threshold limits at Aurangabad

Å The current environment has normalized and construction is in full swing for Nagpur residential and Aurangabad 

PTC. 

Å EBIDTA increased by 8% on a YoY basis, supported by flat revenues and tight control on costs

Å Initiation of the Asset Monetization phase ï

Å Nagpur project has healthy profitability which is expected to be recognized over the next few quarters 

Å Coimbatore residential project is expected to start in Q3 FY18

Å Aurangabad PTC construction progressing well, expected to deliver the project by year end

Å Focus on Asset Monetization for Indore SPV through sale of Plots

Å Retail Update 

Å Aurangabad mall ïAurangabad Mall lease currently stands at 80% 

Å Big Bazaar, Max, JEEP, VIVO, Me & Mom signed up for stores occupying over 57,000 sq ft of the mall area

Å Coimbatore Mall ïCoimbatore mall is received well by strong national and international brands, eight anchor 

brands occupying significant mall space
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OUR  CURRENT  FOCUS  AREAS  

OPERATIONAL ASSET PERFORMANCE 
OPTIMIZATION

Å Aurangabad Mall lease currently stands at 80%
Å Further improve occupancy level & Brand Mix
Å Big Bazaar, Max, JEEP, VIVO, Me & Mom signed up 

for stores

EXECUTION  & MONETIZATION OF NAGPUR 
RESIDENTIAL PROJECT

Å Project complied with RERA requirement, 336 units 
will be delivered under the project

Å Construction in Full swing, Finishing work in 
progress  Phase wise delivery to start from Q4 FY18.

SUCCESSFUL COMPLETION  & LEASING OF 
COIMBATORE RETAIL CENTRE

ÅGrand opening for Coimbatore mall with glitz and glamour

ÅLeasing level 85%

ÅAnchor brands Lifestyle, Westside, Pantaloons, Max, 
Reliance trends, Reliance digital and SPAR opening stores 
at the mall

MONETIZATION OF COIMBATORE RESIDENTIAL 
PROJECT & INDORE LAND

Å Coimbatore residential initial Infrastructure has been 
completed. 96 units sold till date.

Å Indore, the strategy is to launch sale of Plots and focus 
on faster monetization.
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DISCUSSION SUMMARY

Å Quarterly Business Update

Å Financial Results

Å Asset Snapshot

Å Aurangabad

Å Coimbatore

Å Nagpur

Å Indore 

Å Annexure
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RetailïAurangabad Mall update - Build & Lease Model

Å Significant improvement in trading density highlights strong traction in mall, trading density up 8% 

YoY leading to 3% increase in retailer sales

Å Revenue from sale of services remains robust with over 40 brands crossed threshold limits at 

Aurangabad

Å Leasing currently stands at 80% including the stores under tenant fit-outs

Å Installing solar panel over mall under green initiatives reducing our carbon footprints and 

reducing operational expenses

Å Refinanced LRD at a lower rates; annual savings of ~30 lakhs

Å New Stores opened in Q1 FY18 ïSkechers, Kompanero, Y Casuals and Organic India

Å Upcoming stores: Good Traction seen in leasing activity as another three Brands are under fit-

outs stage with over 17,124 sq. ft including anchor brand Max. Also, another 40,163 sq ft of 

leasable area already signed up including anchor brand Big Bazaar

QUARTERLY BUSINESS UPDATE
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Å Retail ïNagpur: Retail design finalized and approvals have been applied for

Å RetailïCoimbatore Mall

Å Grand opening for Coimbatore mall with glitz and glamour, largest mall in the city of international 

standards with globally renowned brands and 85% leased out space 

Å Coimbatore mall is received well by strong national and international brands, eight anchor brands 

occupying significant mall space

Å 9 screens multiplex from Inox, highlighting strengthening relationship with strong brands

Å Debt repayment at Coimbatore will accelerate further once mall stabilizes

Å Key brands occupying space at the mall:

Å Anchor brand partnersïCoimbatore Mall

QUARTERLY BUSINESS UPDATE
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BRAND PARTNER

http://www.sochstudio.com/
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Update - Build & Sell Model

Å Residential ïNagpur

Å Project complied with RERA requirement, 336 units will be delivered under the project, revenue 

recognition continuing in a phased manner

Å Registered with RERA; reforms expected to bring long term benefits for the sector

Å Focus on completion of project, tower wise handover to commence from Q4 FY 2017 - 18

Å CommercialïPTC Phase 1 ïAurangabad

Å Overall 190,000 sq. ft. of Commercial Area launched in Phase 1 and ~96% is sold out

Å Construction progress as per plan, expected to be delivered by Q4 FY2017-18

Å Retail ïSaral Bazar - Aurangabad

Å A community street market with small shop spaces of 80-150 sq. ft. with over 17,893 sq. ft. and 94% is 

sold

Å Phase 1 shops are ready and possession is in progress, 91 stores are currently operational

QUARTERLY BUSINESS UPDATE
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Å Residential ïCoimbatore

Å Soft launch initiated for the Coimbatore Residential Project, 96 units sold till date at an 

average base price of 3,540 psf

Å Currently legal documents are being finalized including the Sale & Construction agreements for 

the customers.

Å Already floated the tenders for civil works & finishes of residential phase 1. Based on current 

progress in tendering, we will be ready to start construction of residential towers by Q3 

FY 2017-18

Å Residential ïIndore

Å Construction of sales office & site infrastructure completed, club house work in progress

Å Strategy is to initiate the launch of plotted development and focus on faster monetization

QUARTERLY BUSINESS UPDATE
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FINANCIAL RESULTS: CONSOLIDATED INCOME STATEMENT 

Note -
Å Sale of Services represent rent income and CAM Income received from Aurangabad Mall and Coimbatore Mall.; Sale of premises represent Revenues recognized from the 

Build & Sell model
Å Other Income constitutes Interest & Dividend Income on Investments 

Result Update -

Å Lease and rentals have grown by 8%, while sales of properties have been down due to lower sales at Nagpur

Å EBITDA during the quarter was 8% higher primarily due to:

Å Stricter control on cost which enable us to maintain healthy margin

Å Increase in other income by 9%

Å PBT and PAT were lower due to higher interest cost and prior period item of Rs 7.2 mn representing net impact of reclassification and

reallocation of project cost due to regulatory changes.

Rs. Mn. Q1 FY18 Q1 FY17 YoY %

Revenue from Real Estate Projects 68.4 77.4 -12%

Lease Rental & Related Income 85.3 79.1 8%

Total Income from operations 153.7 156.5 -2%

EBITDA w/o Other Income 43.6 40.6 7%

Other Income 30.1 27.7 9%

EBITDA 73.7 68.4 8%

EBITDA Margin 48.0% 43.7%

Depreciation 26.6 29.1 -9%

Interest 38.7 24.1 61%

Profit before tax 8.5 15.2 -44%

PAT after minority interest 2.3 12.6 -82%
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Asset Snapshot
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Key Operating Parameters Q1 FY2017-18

Gross Leased Area (lakh sq.ft.) 5.14

Current Leasing Status 80%

Current Occupancy Status 72%

Number of Stores Signed 107

Retailer Sales (Rs. Mn.) 509

Average Monthly Trading Density (Rs/sqft) 328

Footfalls (Mn.) 1.7

Mall Update -

Å New Stores opened in Q1 FY18 ïSkechers, 

Kompanero, Y Casuals and Organic India

Å Drop in footfall as the Hyper market was not operating 

during the quarter, Big bazaar is expected to open 

store shortly

Å Good Traction seen in leasing activity as another three 

Brands are under fit-outs stage with over 17,124 sq. ft

including anchor brand Max. Also, another 40,163 sq ft

of leasable area already signed up including anchor 

brand Big Bazaar

Mall Matrix

RETAIL UPDATE

AURANGABAD MALL

493.1 509.0

305.0 328.0

20.8

17.1

Q1 FY17 Q1 FY18

Retailer Sales (Rs mn) Trading Density (Rs psf) Footfalls (lakhs)
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Note 1 - Recoveries Include CAM as well as Other Charges such as HVAC, Electricity & Water Charges  

Note 2 ïTotal income includes income from PTC sale of premises of Rs 35.3 mn in Q1 FY18

Note 3 ïEBIDTA of Q1FY18 is net of Const. exp of PTC of Rs 21.8 mn in Q1FY18

Å New Stores opened in Q1 FY18 ïSkechers, Kompanero, Y Casuals and Organic India

Å Good Traction seen in leasing activity as another three Brands are under fit-outs stage with over 17,124 sq. ft including 

anchor brand Max. Also, another 40,163 sq ft of leasable area already signed up including anchor brand Big Bazaar

Å Continue to witness strong demand from various brands, currently under discussion with few more brands for occupancy

Å Strong EBIDTA margin at 52.2%; EBITDA generated during the quarter was Rs. 64.1 mn

Å Refinanced loan with a HFC at a lower rates; annual savings of ~30 lakhs

FINANCIAL SNAPSHOT 

AURANGABAD MALL

Operational Details (Rs. Mn.) Q1 FY18 Q1 FY17 YoY%

Area Leased (lakhsq. ft.) 5.41 5.39

% Occupancy 80% 79%

Rental Income 49.0 42.2 16.0%

Recoveries (CAM & Other) 38.4 35.8 7.1%

Total Income 122.7 78.0 57.2%

EBIDTA 64.1 37.8 69.5%

EBIDTA Margin % (as % of Total Income) 52.2% 48.5%
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NEW STORES OPENED IN Q1 FY18

AURANGABAD MALL

Y Casuals Organic India

Skechers Kompanero
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BRAND PARTNERS

AURANGABAD MALL


